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_ ~ FACT

HE :388. TIMES \\
Two thirds of food packaging
isn’t recyclable

s ELTE MOST VOLUNTARY COMMITMENTS
KraftHeinz Says It Will Fall Short of A R E F AI L I N G
82020 Environmental Goals

REAL CONSEQUENCE

suropean Scientist 0y @S Er

ergy | Environmen t | Agriculture | Big Data | Public Health | Research | Q) seareh
Features |

- Agriculture -

Most of the Sustainable Develobpment
Goals will 1}:0’[ be 1:1et by 2030 A PLASTIC PLANET




FACT

THE IMPACT OF COMMITMENTS BY
GOVERNMENTS AND INDUSTRY

(INCLUDING EU PLASTIC PACT)
WILL REDUCE THE ANNUAL VOLUME
OF PLASTIC FLOWING INTO THE

OCEAN BY MAXIMUM

% BY 2040.
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REDUCING PLASTI
WILL INCREASE CO2
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FACT

15 PERCENT

THE SHARE OF THE 1.5 DEGREE
CARBON BUDGET THAT WILL BE

USED UP BY THE PLASTICS
INDUSTRY BY 2050

o TONNES

THE AMOUNT OF CO2 EMITTED
PER TONNE OF PLASTIC
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http://xralt.tumblr.com/post/45520203090

FACT

THE CLIMATE CRISIS IS CAUSED BY OUR

HYPER-CONSUMPTION
. P

PLASTIC HAS BEEN THE ENABLER OF

OUR HYPER-CONSUMPTIVE LIFESTYLE
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RESPONSIBILITY SPOT THE DIFFERENCE?

EXXON MOBIL COCA-COLA FOSSIL
OIL SPILLS FUEL POLLUTION
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RESPONSIBILITY

GOVERNMENTS?

WHOS JOB IS IT TO
BUSINESS?
FIX ? é THE PUBLIC?
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PLASTI
IS NOT A

LITTER PROBLEM

PLASTI T 1S A

1S NOT A PRODUCTION

WASTE PROBLEM P R O B L E M
PLASTI

IS NOT A

POLLUTION PROBLEM




A PL |IC PLANET IS A GLOBAL CAMPAIGN
ORGANISATION WITH A SINGLE GOAL...




TO IGNITE AND INSPIRE THE WORLD TO
TURN OFF THE PLASTIC TAP



HOW DO WE ACHIEVE

OUR VISION?

We measure our impact on real and accelerated change,
Working through 4 strategic pillars to deliver results.

EDUCATION

MEDIA
DRIVEN

CAMPAIGNS

AND

LEGISLATION




OUR PHILOSOPH

NO BLAME
NO GUILT

FOCUS ON SOLUTIONS

NOT THE PROBLEM




AISL

THE PL

SHOP 32% Now

VERPAKT IN BIOMATERIAAL
WAT BINNEN 12 WEKEN
COMPOSTEERT IN KOOLSTOF,
WATER EN AARDE.

o
EKOPLAZA -+ A PLASTIC PLANET
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IS PLASTI

MAKING
US SICK?

A PLASTIC PLANET



CREATING NEW

PLASTI

LAW
S

WE ARE WORKING WITH 40 CROSS
PARTY MPs IN UK PARLIAMENT TO

CREATE A NEW LAW

WE WANT AN OUTRIGHT BAN ON THE
EXPORT OF PLASTIC WASTE TO

PEVELORPING COUNTRIES

LOBBYING FOR PLASTIC TAXES.

LOBBYING FOR MANDATORY

TRANSPARENCY

LOBBYING FOR A BAN ON

NON FOOD SACHE

S
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ALWAYS A TWIN

TRACK APPROACH
CALL FOR WORK WITH
LEGISLATION AND INDUSTRY TO
POLICY CHANGE FIND SOLUTIONS




TOMAT
[)KETC#J 9/

- p
[
By

KraftHHeinz
CRACKING THE

KETCHUP SACHET

Joined our Sack The Sachet campaign as the ‘Solution’
Almost a trillion plastic sachets are produced globally every year.

Un-collectable, un-recyclable, valueless - are either incinerated or
contaminate our environment.

Drive through UK and EU parliaments for outright
ban on plastic sachets.

We are now reinventing the iconic Heinz Tomato Ketchup
sachet as plastic free.

TOMAIO
KETCHUP




HOPE

AND OPPORTUNITY
UNILEVER’S FIRST

CIRCULAR BY DESIGN PRODUCT

THE REFILLABLE REVOLUTION AT SCALE
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WE NEED TO FACE
PLASTIC ANIAEASHION ARE A

It is invisible to us.
It's time to show the world a bright
Plastic free future is possible.
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OLVIN E GAP
PLASTICEREE. COM
THE DEFINITIVE GLOBAL HUB OF INFORMATION AND INSPIRATION

ABOUT ALL THINGS PL IC FREE
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PLASTIC FREE

115+ Solutions added to the library @ L=

We want to dramaticallv RETHINK the use

( I sm Ul Ok t (wen pue poymg

oL ¢ sar W 8 € o fair ndt ___Jlth
il Jre ¥ fatic s

. y
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Understand us o

The newest plastic free
® innovations changing our
= world today.

" How to
strengthen
your brand
through ==
eco-friendly *See how
material Bamboo is

choices transforming
product design
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PLASTIC FREE."™
L]
. Arich database of existing
products and raw Solutions
m  for your every need.
" Filter solutions

ALS

TING PRODL

Explore |
e

O Durable
O Malleable

End of disposal 80

Home compostable
- Sagasse
nice
Food Tray

Find now e Explore now e More existing products e

M Traditional plastic

Explore now e
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PLASTIC FREE. ™

Save pages for later, and find
[ ] :

new recommendations based
B on things you already like.

v,
seléwuwn!

Archie

' Suggested
pages
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WHERE THERE IS

CHANGE

THERE IS

OPPORTUNITY

AAAAAAAAAAAAAA




THE PANDEMIC HAS CREATED A DEEP LINE RIGHT
ACROSS THE WORLD OF BUSINESS
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THE

TUNI

AHEAD
OF US

BIOMATERIALS USING AGRI-WASTE

AND PLANT PROTEIN

TRUE CIRCULARITY
WORKING WITH NATURE

NEW ECONOMIC MODELS

OF THRIVING, NOT
UNSUSTAINABLE GROWTH

PRODUCTS AND PACKAGING

OF PERMANENCE

BUYING BETTER, BUYING LESS,

SHARING MORE
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UNLOCKING
NATURE'S
POTENTIAL. - Ldc

Nothinglis.more abundanten plafienta i thag plant X L5, ¢ .
enablingdUmanity,s trafsitio Rl Olgg0ein hectrolctin, P! NGRS, " fromyBEitiey
2 - v g, O R «;‘1 plant-powered. £
plant¥eeu/areciiy AR, A TN - T (
4 - . o~ -

B

Discover the new shape
of cotton

NUTRIENTS s
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PERMANENT PACKAGING




AWARD WINNER

IT’S SO GREEN,
WE’VE KEPT IT BROWN.

WHILE MEETING FDA REGULATIONS FOR CHILD
PROTECTION, LABELING, LIGHT AND WATER RESISTANCE,
THE PAPER PILL BOTTLE IS THE FIRST PRESCRIPTION
BOTTLE THAT'S TRULY EARTH FRIENDLY.

THE PRESCRIPTION

« 100% BIODEGRADABLE
« LIGHT & WATER-RESISTANT PAPER

PAPER PILL BOTTLE e

« CHILD-RESISTANT CAP
« MEETS FDA PACKAGING REGULATIONS
« OPEN-SOURCE DESIGN

NO PLASTIC. NO ARTIFICIAL GLUE. NO TOXIC DYE.
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YESTERDAY TODAY

PACKAGING PACKAGING

LUXURY WASTE
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WE HAVE NORMALISED THIS
PHENOMENON CALLED WA TE

T IS NOT NO-MAL
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THE ROLE OF BUSINESS

Unilever CEO: Climate change and Covid-19 mean

capitalism must change

WE ARE TAKING THE RESOURCES
FROM OUR CHILDREN'S FUTURE

: _"\'\\/" " . “1

ELLING THEM TODAY
AND CALLING THEM GD
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ITIS TIME FOR BOLD STEPS
ITIS TIME TO COLLABORATE

ITIS TIME TO CREATE LEGACY

A PLASTIC PLANET



RkSeSTHATNBA R SOINENHERBACKROBIEM

|

B,

‘ . .
-
i - )
: . >
.
: : oy : '. :
-

ANYTHING THAT ALLOWS US TO MAINTAIN
THE STATUS QUO IS WRONG
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WE NEED TO REIMAGINE A
I\/IORE POSITIVE FUTURE

B T

BELIEF PRECEDES REALITY
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‘THE PACE OF

CHANGE HAS NEVER
BEEN THIS FAST,

YET IT WILL NEVER BE
THIS SLOW AGAIN.’

Trudeau, Davos
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TURNING OFF THE
PLASTI

TAP

. @APLASTIC_PLANET

@APLASTICPLANET
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